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The world has changed

= Init's first day on sale, Grand Theft Auto
IV took $310m, more than double the
record for a Hollywood opening weekend
($151 for Batman the Dark Knight).

= In 2006, a survey for Google reported that
UK daily internet usage overtook TV
watching.
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What does Web 2.0 mean to you?

An explosion of new environments

facebook
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What does Web 2.0 mean to you?

An explosion of content

http://flickr.com/photos/shawdm/820926627/
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What does Web 2.0 mean to you?

The convergence of media channels

SEMIFINAL
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What does Web 2.0 mean to you?

A need to move faster

See http://www.twitscoop.com/ to find out what the world is tweeting about right now
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What does Web 2.0 mean to you?

See http://crimebaltimore.com/ for an example of using a map-based mashup to increase the consumability of information

A need to take better decisions
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What does Web 2.0 mean to you?

A need to interact differently
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The youth of yesterday played
football, bought My Little Pony
and watched Grange Hill

(and in some cases learnt to
code Z80 assembler)

The youth of today are defining
the usage patterns for the most
sophisticated communication
medium the world has ever seen

And now they’ve got jobs
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Organisations are seeking systematic innovation ...

Systematic innovation lifecycle

v Y

Operational Product / Service
Innovations Innovations

= T

IBM CEO Survey 2006

“Paths to Success”, IBM Institute of
Business Value, 2007
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The internet has dramatically increased connectivity ...

you

Pt git
Myppaptt
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... which can be exploited for innovation ...

. 4 Project Launchpad
Sprlnt - Launch hundreds vs. dozens of new offerings each year

Customer Challenges
= |ncrease customer stickiness
= |ncrease revenues

= Combat intense competition

Innovation Factory Highlights Family

= Accelerates co-creation with customers Locator
and partners

= Drives continuous improvements with

user feedback
= Automates portal creation by business KBy working with IBM, Sprint is piloting a Iight-weight,\
users open Web2.0 platform for collaboration between Sprint
= “FanView” and “Family Locator” services innovators, partners and end users. With this solution,
already launched Sprint will be able to accelerate time-to-market for new

offerings, and strengthen its reputation as an
innovative company.

\Wing Lee, Director of Innovation Realization, Sprint /
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... lo create new transactions ...

See http://www.zopa.com/
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... or new markets

See http://www.miniusa.com/play-collectibles-roof-gallery.html# for the BMW Mini roof designer
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Exploiting Web 2.0

- - cess to applications,
ets

e, share and evaluate
access and manipulate
t and services

Enterprise Mash

nd users, employees and
rs in new dialogues and
through social computing

Community Enable

|-world metaphors and
complex data through rich
a user interfaces

Rich User Experie

© 2009 IBM Corporation




Syndication

See http://lwww.urban-resources.net for an example of syndication at work through the Amazon
associates programme
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. dojopie

Data as a Service™ Basic Tax Data

City of ANITA in CASS County, State of 1A, 50020

Rich User

State Sales Tax 0.0500%

I nte rface State Use Tax 0.0500%
County Sales Tax 0.0200%

County Use Tax 0.0000%

Remaining Hits: 1991

Advertising

Real Estats
Location Details

. PROVIDED BY w
ytrulia
Select a State:

Select a State specific postal code:
Postal Cade Londgitiida: 94 T
Postal Code Latituda: 41444000
Statistics Search Start Date: I ]
Statistics Search End Date: mvz2or? |
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Syndication through social media

File Edit WView History Bookmarks JSecrapBook Tools Help :::'
'@ B~ | httpitimenn facebock comiprofile phy?id=634592874 [=] »] [Clg] 5ooie =

le | |G Search + G + 99 Bockmarksw T30k o P35 check + gy AuteTiel T Cabtineer
Googl G

Search v

@]

Applications edit
Photos
Groups

E Events
Marketplace
@ MyPhone

2! Phonebook

_ Twitter

T more

Profile =dit Friends v HNetworks v

About | Settings | Help | Logout

Inbox »

home acco

Contact Centre Facebo

BuddyComm  BuddyComm Contact Centre

Step 1 of 3: Select WHO to cortact

Find name: |

Mobile

BuddyCommStatus :

Brian Peaston

[is in Helsinki |

Alex Phillips
iz out to lunch

Andy Strowbridge
iz back at woark

Gareth Jones
iz at wark

Gavin Astur
iz on vacation

Step 2 of 3: Select HOW to contact them

Wiant to include some other friends too? Mo problem!
We'll ask vou for other contact details next.

Call

Message

r PO LA — & | !
T

Upliors
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Why Web 2.0 feeds work

= Web 2.0 feeds works by exposing business data and
transactions as REST services.

= REST services are like Web services — both are XML
Interactions via HTTP.

= But ...
— Web services have rich — REST is simple and can be
capabilities for security and hand coded

transactionality and tend to be

_ — REST can be called from a
coded using Development tools

browser using JavaScript
— Web services are called by

application code in a server

environment

Extensive use in enterprise Extensive use in end-user
integration applications
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) | .
. \ . Web 2.0 feeds can be syndicated
X g 1 Into new applications
o
B8]
< =] |
8 | |2 |
?E* § | Syndicated Application } %
—_ |
\ |
— |
Q : End User
Public | ?t/
: rivate
leitl i directory
I N

R G software Service Interface - REST, ATOM , RSS

internet [ Core systems and content ]
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Y | .
3 \ - Web 2.0 widgets allow the feed
z | |Q 1 provide to control branding and
o . .
= | | &  provide user interface controls
3 § I
8 9 '
?E* § | Syndicated Application } %
— |
\ |
— |
Q : End User
|
Public TE—
Directory : Private
- : directory
| N
AJAX

dojo toolkit Widget Interface

| [RTy[H (2 software /Service 'nterfacc/ REST, ATOM , RSS

internet :

| [ Core systems and content ]
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Dealing with the wildness of widgets

= Many channels = Heterogeneous environments
— Desktop IPTV — Multiple browsers
— Mobile devices — Multiple widget toolkits
— Social networking platforms — Multiple Ul technologies (Air,

_ Virtual worlds Silverlight, Ajax)

— 100s of social networks

= Key Elements for achieving

= Enterprise concerns : .
interoperability

— Securit
y — Coexistence

— Internationalisation o
— Communication
— Metadata

— Security

— Accessibility
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____jeusotereGonp . E=

D6jd 1.0

IBM supported Open Source AJAX toolkit
Ships in 25+ IBM software products

100+ Leading vendors, open source projects and companies using Ajax
Workgroups include interoperability, tooling, security, gadgets, mobile devices
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Dojo widgets provide inbuilt support for Internationalisation

Dojo Car Store (Globalized Version)

Please choose your preferred language: | English(United Stateg) [1"

Shopping Cart

IP Name  Per-Price Quantity Total Price

Benz car has very good performance.

ID Name Per-Price Quantity Total Price:
1 BENZ 100,000.00 1
s .
Select a different

language here ...

| < 1l ] > |
‘WebSphere Ajax

http://ajaxdemo.dfw.ibm.com/DojoGlobalizationDemo/DojoCarStore/index.jsp
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Dojo widgets provide inbuilt support for Internationalisation
Dojo? i é )

TEEAREAE S | I (RE)D

... and the webpage
switches language —

R TE B .

=5 i By g =%, . .
PR oo including calendar and

number formatting and
text direction

| < 11l ] > |
‘WebSphere Ajax

http://ajaxdemo.dfw.ibm.com/DojoGlobalizationDemo/DojoCarStore/index.jsp
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Accessible Rich Internet Applications (ARIA)

WAI-ARIA addresses Web 2.0 accessibility issues

= Published as a last call working draft Feburary 24t 2009 by
the Web Accessibility Initiative (WAI)

= Developed at IBM and donated to W3C
= Supported by Window-Eyes & JAWS screen readers
* Implemented in Firefox browser

= Microsoft added support in IE8 beta, initial reports positive
with JAWS and Window-Eyes

= Used by Dojo, AOL, Yahoo, Google, SAP
= DHTML Style Guide group is defining widget behaviors
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©)Demo Mail Application - Mozilla Firefox

File Edit View History Bookmarks Tools Help
fi ® http://bgibsonmac/AjaxWorld/dijit/demos/

b Get Mailw!  New Message! <C:|ic|«;tn COMPOSe New message.

Inbox || Mew Message #1 X

To:

=ubject:

0 o EH|IBI US|t Es|==== &7

Windows high contrast mode without ARIA
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) Demo Mail Application - Mozilla Firefox
File Edit View History Bookmarks Tools Help
L : ibsonmac/AjaxWorld/dijit/demos/

Windows high contrast mode with ARIA
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Interoperability between multiple widget providers

.
DOJ (o] =% Palette X 2 Tree X
Gadgetﬁ:l moon.xml j Craatel View Snurcel 5‘3;“'5
=] debug.js
YU I [ state

|
%, Persistence x . dojopie A : é::t.jsb
= Google Gadgets il 3G
ges:| Dojo gl 2 widgets
Save To.. | Load | Get The Source! | [ adapter
= Ext @ (logacy
E [ yul
. . =% Calendar X a g :‘me e
= license.|
Services 5 o ° i
8 M i W il F ]
. 24 25 26 27 28 29 4
— Strikelron : 3 f Tmmc »
e 10 {1 12 13 14 1§
16 17 18 18 20 21 22
— Da p pe r Da pS 23 24 25 26 27 28 29 2. YahooColorPicker x

o 3 1 2 3 4 5

' r [
2007 2008 2009
=% ColorPalette X L% YahooCalendar x R » Hide color details
H HH T ~»__UP_title__ °
. RICh TeXt Edltlng [ ”—” ”_” ”_” “ ” “ ‘ : s e 2 JAYA G-Mar 9:52am (CiYahoo! zg:ls_ %
OO0 ENEEE Su Mo Tu We Th Fr Sa b g0 [T T
: IR NI IS S Tl 1 3255 v oo %
- TlnyMCE EEEE EEEEE e = gecof e
T RN ES Y BRI - S
........-. 9 10 11 |12 |13 |14 |15 10am  12pm Zpm_ dpm
- HEEEENEEEEN 16 17 18 19 20 21 22 7, Current Moon Phase x
23 24 25 26 |27 28 29
- ;

Simple JavaScript b oo Cacont
widgets 1% of Ful

Thu 6 Mar, 2008
S11AM @
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 Lotus. RUBITH

Enterprise Mashups

2 Underwriter Info

CICS_PolicyRequest_List[23] [

1 Sunshine Brick Company

10 Brickyard Drive Bloomington,
Ilinois

2 Corky's

1312 Vandalia 5t Collinsville,
Ilingis

3 Sparky's Pianos
210 W Morth Ave Chicago
4 Taurus

14 N Peoria 5t # B101 Chicago,
Ilingis

5 1BM

201 Danada Sq W, Wheaton,
Illinais

& Super Stacker Corp

1949 N Ridge Blvd Chicago. Illinois
7 IEM

4164 Arthur Ave Brookfield, Illinois
8 BestPlace Hotels

1953 N Clybourn Ave Chicago,
llinois

9 Smokey's Sandwiches
2369 N Clark St Chicago, Illincis
10 1EM

3724 N Clark St Chicago, Illinois
Mot

Home / 2 Underwriter...

Insurance Details

Personal Details

Customer Name:
Customer Id:
Address:

Zip code:

Policy Details

Request Date:

Requested Start
Date:

Property Details

Froperty Type:
Fire Rating:
Crime Rating:
Flood Rating:
Weather Rating:

BestPlace Hotels

14

1953 N Clybourn Ave Chicago, lllingis
0814

20070219

20070408

Hotel

00000
00000
0o00oo

= -
insure

Seftings | Help | Logout

‘._ Shirley's Pastries
| A Jcustomer id: 2

N Total Risk: 28000

1 Claim Date 1: 2007-11-2
Valus: 4350

Cause: Theft

NFH;R "\

 * NORTHSIDE =

S NiEEs
= g

A

ar

-

;‘. B _J

» High Risk Zip Code: $170000

[oee sevvioes o nare]

| IBM Emerging Technologies -

Syndicated Content

= CICS Insurance
applications

= OpenStreetMaps
= Chicago Police Dept.
= Chicago Fire Dept.

Mashup Platform
= Lotus Mashups
= Mashup Hub

Pilot Mashup implemented by Emerging Technology Services and CICS Development
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Enterprise Mashups

Mashups Home / 2 Underwriter...

2 Underwriter Info

Mashups Home ! Underwriter S...

Underwriter Scenario

‘h’f Tools Content Feeds -

Insurance feed delivered
from CICS[8] [

11BM

2 Shirley Pastie

3 Arthur Daley

4 Skynet Angelo

5 Harvey Weinstock
& Hotel Bob

7 Bed Bug

8 Smokey Jackson

Carrefour ~

Insurance
Details

Personal Details

Customer Name:
Customer |d:

Address;

Zip code:
Policy Details
Request Date:

Requestad Start
Date:

Property Details

Froperty Type:
Fire Rating:
Crime Rating:
Flood Rating:
‘Weather Rating:

1BM
0000000001

658 W Belden Ave. Chicago.
lingis

60614

Cffice

00000
ooooo
00000
ocooo

Show nearby properties on map

Tools ~

Seftings | Help | Logout

| o to Edt

Setings | Help | Logout
~ R

Favorites ~ Collaboration ~ CICS Insurance Demo '-EII

(<]

Theft: Over 8200, 2200 blodk N. Kenmore
Ave

o
o

\ rluﬂn ]
NGTHslmE I‘: 3

ar,

Syndicated Content

= CICS Insurance
applications

= OpenStreetMaps
= Chicago Police Dept.
= Chicago Fire Dept.

Mashup Platform
= Lotus Mashups
= Mashup Hub

Pilot Mashup implemented by Emerging Technology Services and CICS Development
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IBM Emerg|ng Tar\hnnlnniae
Lotus Expeditor

" Mashup Mobile
Client Client

Ui Mashup Platform ] Q
directory ({ | ) 'A'
End User

/ Web Interfacg |B\ Mashup Center —
/ Widget Interface > dllarrel\c/:?;?y
N

/Service Interface/:
|

Third tpa:ty d6j6 toolkit
conten :
|
ternet | [ Core systems and content| Bakawsl LR software
| —

32 © 2008 IBM Corporation



| IBM Emerging Technologies -

APls, toolkits and communities

= Some examples
—http://backstage.bbc.co.uk
—http://www.showusabetterway.com

—The Sprint example shown earlier is a similar approach, but
within a defined, closed community
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Community Enablement

The collaborative enterprise
and markets as
conversations

=Collective Selectivity
=Collective Creativity
=Collective Knowledge

=Collective Insight

34 © 2008 IBM Corporation



IBM Emerging Technologies -

Collective selectivity

R0 B2 Mission
Feedback W E
m zuﬂg COMPETITION SUBMITACOMIC EXPLORE COMICS Messoge Boards W [ . Showcase Comic
artists
= Build intellectual
property
R el [ Nanaes [ - Establish community
Y e & - : Vote Early.
\\%»AThe Ong omgrSe I'IES T | Vote Often. Features
A e h
= ey \; o\ —-——=Beginhs:NOWT Read the details here. = Submissions open to
amateurs and
¥ CURRENT COMPETITORS ¥ PREYIOUS WINMERS professionals

= Users read original
comics, comment,
blog and rate the
material

= Use of Adobe Flash
Technology

= Web 2.0 and open
source technologies
enable collaboration,
innovation and
flexibility for future
feature growth

Hannibal Goes to
Rome

http://www.zudacomics.com/
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Collective creativity

. Fle Edit View Favorites Tools Help #
O O WEABG P Yrrowe @ue @ 3-5F L)

 Address | ] hittp: {fw3-2ibm, com fxjam findex, do7{ =600 M=

| Lrks 4] Search the Web with Lycos 48] 1BM Busness Transformation Homepsce 4] IBM Internal Help i &) 1BM Standard Software Instaler = AOL for Broadband =

Search w3

5 WorldJam2004

27 Oct 2004 | WorldJam2004 time remaining: 21:45:32

i
WorldJam2004

worldjam

Oct. 26-28 |

Select a forum and start Jamming now! Jam on: We're well into day two of the E|
Jam.. Lots of discussions and ideas.

Related links: Mw .imﬂﬁ Here are a few topics to jJam on:
. | ¢ Zo :

...::. jam alert! innovating?
Search available within Making IBM work for each Delivery excellence sy
Worl 4 client How can we get better How about 2n IBM-uide ‘profect
How can we make IBM easier at delivering what the Soporiunity bank?
to do business with? client expects -- and Empower dient facing teams to Make
more? the Right Decisions for 1BM & Cliant

Jam Themes
Check out the themes as they develop

For the world _ For our company Viithin asch forim and seroes the Jam.
How can we see and seize Where and how can we
new growth opportunities? innovate on IBM itself?

v
o SR
ey v [—' O E OOy W E] : 5 Z14PM
l!inrnmtnnpe. lﬁ:nmm.. 'Ismml. | 10/7/2004

https://www.collaborationjam.com/

36 |

WorldJam2001
a neyv collaborative 6.046
medium to capture posts

best practices on 10

urgent IBM issues. 2\6,%\,2\23
ValuesJam

an in-depth 9,337

exploration of IBM's posts

values and beliefs by 1,016,763

employees views
WorldJam2004

focused on pragmatic 32,662

solutions around posts

growth, innovation and 2378992

bringing the company 'views

values to life

InnovationJam2006
_ ) 37,000+
IBMers, family and clients posts

discuss how to combine IBMs

new technologies and real 3,000,000+
world insights to create new  VIEWS
market opportunities
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Collective knowledge

Twitter reported Ohio being called for Obama — the first of the key
swing states - 15 minutes before mainstream UK broadcasters.

Twitter reported New Mexico being called for Obama at 2:30am

UK, whilst mainstream broadcasters were still showing McCain

with a clear lead. The first called New Mexico for Obama about
10 minutes later.

At 2:54am UK, most news sources were reporting a clear lead for
Obama; one broadcaster known for its pro-republican stance was
still reporting O states for each candidate — an anomaly that was
noticed and caused widespread adverse comments.

At 3:26am UK Twitter reported Florida being called for Obama,
whilst mainstream broadcasters showed McCain with a 2 point
lead.

http://www.twitter.com/
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COIMImENtE
Inpic huhs

i 1word (8] 2 word (W

Collective insight

Visualizations : Tag Cloud of

aaed by T.._,.Jgn’n _]4. VWednesday O

| Compare . Hzain . o

Baarch @

sen obama

ud  amerzany Loy

T o 1 mid Fow

Comments (5)

Llartin Watisnteyg win

Romney spends a large amount on MediaPaollingVeder Contact, in both absalute and
compaaing lorms

b vigw tor i) G

Rlariin datanterg

Hare's another wew 1hat lets you compae proportions

Klarmin Wanenbeeg

wesimar bl o s~ Hare [ve swiched rows, colurmng and mghiighted the tiggest spenders in each
Bt i Mgl datitlrty e wiad 5 calegory
uaizaticn L s Lt o T T T A e e ST R
a'a sl T i S R W— e — Romney: iggest spander in consulting & media
- hud et |l —— | ————" e A0 Obama. bigpes! in salanes. rovel, adminsstration
MeCain: st in payoll
— ot s @MFICAN PEOPlEamerican f Cirton b'f;?;ﬂ " Mfls
Quic: start national securitynational Security tedsmentss —_—
.'_!""'1' Zalioa I'F:: e al v oprorird sl vl sgme sl cmmrestaageaial imeen uin E slas 1o 1 remmant
;;::Jrlllr-:rll E‘* o e -"...-.r..f.ln-;lulml,llm_ wad sre=tl Stroed  sanall
FAG Kiprhin tiatienber )
i - ntax cuts health carehealth G : ”
Dog R i Someone pointed out 1o me that Climon pays almast no payoll taxes and bensfits
R :ﬂmw«-c s ::":: ‘:':::: :_;::‘_‘:: compared 1o the gthers—avan though the amount she spends on salanes s reasonably
7
cormact us e E SUTERS A wad sy e g ceweme gy seppeny ey ng.ﬂ. m}l would this bEI Tels
report a bug auersge lomures  Base camps  thilion e homb bomb  care i 3 o e, iy |
tederal toigel fmancul vpates husd s®cien Sandamectal che ittt
legal prowide morsl  quick kllowap  spending side  akar Bunking
inems of ute milFala by

george bush insurance companies middle d

McCamn Obama Prasidential debaie transc

shars warch _add . rate

] this this = vapiz hut v this

Wiow, this s slick as heck! | really like ths wsualezabon. To answar the question about
Chnton and payroll taxes. . Again, ii's a repoiting problem. The FEC does not require
candidates to report salanes any parbiculas way, so, soma of them break oul paymall
tmoes and benelits as a separate line item, and others don’t. Actually, come to think of
i | think Clnton is the only ona that doesn, but | could be wrong. So, the best way to
look at payroll 15 actually to combme salanes and taxesbenedis That's the best
apples-to-apples. | had them broken out becausse ceran repadters wanted to look at
confain candwdaies and find oul who is making what in befors-tact incomae. In truth. 1
probably should have combined thosa Salds for this visuafizatson . a very good point
here

http://www.many-eyes.com/
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Challenges for successful digital communities

= Motivating individuals or joining the crowd
= Realising collective value
= Creating trust

= Creating intimacy and interactivity
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Balancing individual motivation and collective value

See http://www.wesabe.com/ or
http://blog.wired.com/monkeybites/2006/11/wesabe is new c.html for discussion
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Joining the crowd

See http://www.lendingclub.com/ or
http://www.netbanker.com/2007/05/new _person to person lending club hopes facebook intgration allows it to propser.html

for discussion

http://www.lendingclub.com/
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Reach out Full in

T

Social Network

n

Friends ki
. “A — Your content
R TV Applications and services
\ L ol | 2
— Q £
a Families — @ = e
S > — > 31| & | Usergenerated
g @ — ﬁ § o = content
="m )
%_ ndividuals S pr— % e
o [ L Lgé §
< # User Mashups Third-party
R content
Partners = Q} — '
U Games —
.) K
L G5
[EEEEEEE)

Employees

Virtual Worlds APls and Widgets
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Collective unintelligence

See http://news.bbc.co.uk/1/3013959.stm for an example of a community that wasn'’t intelligent
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Common interest communities

Friendly e.g. Facebook, Linked-In

X X

Content-Sharing  e.g. youtube, Flickr

=13 % =

Collaborative e.g. letsbuyit.com,

Wesabe, Wikipedia
£ 50 %
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Transaction-orientated communities

Clinic
e.g. PickURAdvisor
% { °
Marketplace e.g. Etsy, Threadless,

e-Bay, Prosper, Zopa

% == R

Broadcaster e.g. BBC, Financial Times

S—
x & proprietary
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Commercialisation of community interactions

= Linkedin

— Generates introduction fees by
connecting consumers (of jobs) with
providers.

= Pick UR Advisor

— Generates cross-sell and up-sell
opportunities by connecting individual
customers to financial advisors.

= Zopa

— Charge a commission on each
transaction generated through the site.

http://www.moneysupermarket.com, http://www.pickuradvisor.com/, http://www.zopa.com/
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Trust through reputation

= See http://www.technorati.com/ for an example of a reputation
system
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Trust through transparency

= See http://beta.bankrate.com/ or http://www.progressive.com/ for
two examples of transparency
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Trust through reliability

= See http://www.ebay.com/ for an example of a reputation system
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Trust through connectivity

Here & Now

FICIC O IOV

People around me

Rick Robinson
Web 2.0
Adwvocate, IBM
Hursley
Development
Lak, Emerging
Technologies
and CICS
Strategy

You both know:
* Andy Bravery
* Fintan Mecelroy

ek Integrated Mobile Fundionality

2002 THh Human Centric Salutions

People around me

Kewin Brown
Application
Architect

Common manager: Jon Butls

“fou are connected to Kevin on Fringe
and Beshive

You both know:
Gareth E Jones
Dale Lane
Michael | Bradley
Diavid Barker
Christopher Gibson
Andy Brown

Helen Bowyer
Andy Dean
Richard Appleby
Robert Smart

Jon Butts

Mark Philligs
Graham White
Dave Conway-Jones
Dominic Bramley
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Trust through participation

= See http://www.changeeverything.ca/ for an example of
participation in the local community
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Intimacy

= See http://wellsfargo.com/somedaystories for an example of a
closer dialogue with customers
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Interactivity

= See Bank of America’s configurable alerts service
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Rich interfaces and immersive experiences

My Visit My Collection
E'ﬂ‘uﬂ?ﬂwﬂ N ] ,-r"'"!i"ﬁ' 'r‘m"m‘!‘

L

Larg Br;
\arsion

Mereruka

Dﬂahaﬂ_n[p k
o s oo R ) e Sunr

0 Model of
] Standing...
O Stelaof Apis.. |
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Rich interfaces and immersive experiences

= Operations staff create schematics of installations to drive operational tasks such as
monitoring, service scheduling, deployment planning

= Required information stored in disparate sources such, e.g. spreadsheets, physical documents

'U StatQil Graphical Monitor - Mozilla Firefox: IBM Edition

BE=|

Fle Edit View Hgtory Bookmarks Tools Help E 3
€ > @0 REw e o) G ]
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Features

—“zero footprint” browser

solution

— Intuitive drag/drop user

interface

— Automation of many existing

manual tasks

—Visualisation of real-time
data feed from the field

SWG Services Solution
—WAS AJAX Feature Pack /

Comet

—IBM Research Hale

framework

—Dojo Open Source platform
for the browser
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Myth 2.0

Web 2.0 is not about architecture
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Web 2.0 end-user channels architecture
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Cross-cutting considerations

Interaction styles and protocols

Securit
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Systems management
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Development and testing
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Governance and versioning
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IBM Software component mapping
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WAS, WebSphere SMash,

IBM Software component mapping
WMB, DataPower, W-ESB
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IBM Software component mapping
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IBM WebSphere software enables \Web 2.0 applications,
services and widgets

= IBM WebSphere Portal extends SOA and Web 2.0 across the enterprise with trusted performance,
scalability, and security - exceeding user expectations with Web 2.0 features using AJAX and REST
for a richer, more responsive user interface.

= IBM WebSphere sMash advances Smart SOA’s simplicity and accelerates the alignment of
Business and IT by allowing Developers to quickly and simply deliver dynamic Web 2.0 based
applications, enabling mashups. It is a development and execution environment for dynamic web
applications.

= WebSphere Application Server Feature Pack for Web 2.0 provides an Ajax development
framework that leverages existing SOA and JEE assets to deliver rich user experiences. Web 2.0 to
SOA Connectivity allows Ajax clients and mash-ups to leverage external web services, internal SOA
services, and JEE assets. Extends enterprise data to customers and partners through web feeds.

= WebSphere Commerce Web 2.0 enhancements deliver streamlined user buying process with an
Ajax based rich, interactive, and natural shopping experience that engages buyers with active
participation and community elements such as product reviews and user generated content.

= WebSphere MQ 7.0 (integrated with HTTP Bridge) is the Universal Messaging Backbone for SOA.
It provides Web 2.0 developers with an elegant way to access business data from MQ enabled
applications via the Bridge for http feature, using the simplicity and richness of REST based web
services and Ajax without requiring any MQ client or MQ programming skills.

= WebSphere DataPower SOA Appliance provides a bridge between Web 2.0 and enterprise SOA
environments by providing Service (REST, JSON-RPC, ATOM, and RSS to WS-*) mapping.
Websphsere Datapower also provides Ajax and mashup security proxy and traffic monitoring.

= Web 2.0 SupportPac for CICS Generate Atom feed documents and Atom entry documents in
response to HTTP requests directed to CICS.

= WebSphere Message Broker v6.1 supports REST service interfaces to message flows.
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s anybody making money from Web 2.07
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Yes ... but!
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\What could you do”

= Develop a presence in Web 2.0

= Encourage employees to become visible ambassadors

= Explore social behaviours in online marketing campaigns
= Provide open APIs and create innovation communities

= Provide self-help tools to encourage new interactions with
your customers

= Find new ways to explore customer information

= Explore new communication techniques and integrate them
with existing channels

= Encourage customer contributions and testimonials
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Thankyou mashups  SOCial_networking
AJAX  business

enterprise_computing Web2.0

innovation  Atom

IBM

rick_robinson@uk.ibm.com

dr_rick on Twitter

http://www-01.ibm.com/software/info/web20/
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Conference materials may not be reproduced in whole or in part without the prior written permission of IBM.

This material has been prepared by the session speaker and reflects his own views. It is provided for informational
purposes only, and is neither intended to, nor shall have the effect of being, legal or other guidance or advice to any
participant. While efforts were made to verify the completeness and accuracy of the information contained in this
presentation, it is provided AS IS without warranty of any kind, express or implied. IBM shall not be responsible for
any damages arising out of the use of, or otherwise related to, this presentation or any other materials. Nothing
contained in this presentation is intended to, nor shall have the effect of, creating any warranties or representations
from IBM or its suppliers or licensors, or altering the terms and conditions of the applicable license agreement
governing the use of IBM software.

References in this presentation to IBM products, programs, or services do not imply that they will be available in all
countries in which IBM operates. Product release dates and/or capabilities referenced in this presentation may
change at any time at IBM’s sole discretion based on market opportunities or other factors, and are not intended to
be a commitment to future product or feature availability in any way. Nothing contained in these materials is intended
to, nor shall have the effect of, stating or implying that any activities undertaken by you will result in any specific
sales, revenue growth or other results.

All customer examples described are presented as illustrations of how those customers have used IBM products and
the results they may have achieved. Actual environmental costs and performance characteristics may vary by
customer.

The following are trademarks of the International Business Machines Corporation in the United States and/or other
countries. For a complete list of IBM trademarks, see www.ibm.com/legal/copytrade.shtml

IBM, the IBM logo, Alphaworks, Lotus, Tivoli.

Other company, product, or service names may be trademarks or service marks of others.
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